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Abstract
This comprehensive study reveals the radical transformations in the Arab
digital landscape under the influence of the rise of influencers. The results highlight
significant variations in influencer performance, with daily engagement rates
ranging between 0.7% and 12.3%, with entertainment content clearly dominating
the fashion (42%) and cooking (38%) sectors, while educational content dominates
technology (45%) and human development (55%). At the country level, Saudi
Arabia and the UAE lead in engagement and growth rates, while female influencers
demonstrate superiority across most indicators, particularly in attracting positive
emotions (62%).
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